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Our Group of Companies

www.prinsuco.com
Field Marketing Organization

www.amidim.com
Educator 

Digital Marketing for Insurance Agents

www.ainfe.com
Educator 

C.E. for agents  by subscription
Financial Literacy for clients

http://www.prinsuco.com/
http://www.amidim.com/
http://www.ainfe.com/


Mission

Our mission is to empower partners with strategic 
insurance solutions that drive real growth. We 

seamlessly integrate valuable insurance products 
into your existing offerings, enabling you to expand 
your business, strengthen client relationships, and 

meet the evolving needs of every customer you 
serve.



Strengthen your business proposition

  Offer additional lines of business to your clients, thus 
enhancing your relationship with them.

 Get access to a digital marketing system at no cost to you.

 Increase your income with your present client base.

 Increase the number of clients you have.



What is Deterministic?

   Agent                                                            Client                                   
                     

Product 1

Information

Information

Product

        VS.

Relationship 

What is Deterministic

Product 2

Product 3
Product 4



Value Proposition

Clients become advocates

Increased number of clients

You get to know your client

Increased revenue stream
Strategic 
Partner



Achievements and Acknowledgments
Premier Insurance Contracts, Inc.,  is a Field Marketing Organization (FMO):

• Established in 2005

• Enrolled more than 160,000 clients into an ACA or MA plan since inception.

• 2006 – Texas Healthspring Brokers Presidents Club. M.A

• 2007 – Texas Healthspring Brokers Presidents Club. M.A.

• 2010 – Cigna Healthspring 2nd runner up for national general agencies. M.A.

• 2011 – Cigna Healthspring 2nd runner up for national general agencies.  M.A.

• 2016 Molina Healthcare Top National agency. ACA.

• 2019 Ambetter Top Producer. ACA.

• 2020 Ambetter Top Producer. ACA.

• 2021 Ambetter Top Agency.  ACA.

• 2023 Ambetter Top Producer.  ACA.



Lines of Business

Wealth

 Health

Annuities.

Life Insurance.

ACA - Affordable Care Act.

M.A. - Medicare Advantage.



The 1095-A Form 

From now on, for 
the rest of your life, 
every time you see 
form 1095-A, you 

could say Hi or Bye 
to $$$.



Enrollment in ACA Marketplace 
Approximately 24.3 million people on an ACA plan in 2025.



Enrollment in Medicare Advantage

Approximately 68.9  million people on Medicare in 2026.
Approximately 35.1  million enrolled in a Medicare Advantage Plan.



Penetration in Medicare Advantage



Market Size Texas

Dallas/Fort Worth Metro:   66,335 * $ 626 = $ 41,525,710

Houston Metropolitan:        61,632 * $ 626 = $ 38,581,632

The Valley:                              7,670 * $ 626 =  $ 4,801,420

 San Antonio:                          23,328 * $ 626 = $ 14,603,328

Medicare Advantage : Individuals turning 65 over the next 12 months



Annuities

Annuity Sales Opportunities

 SEP – Simplified Employee Pension Plan

 IRA’s - Traditional

 401(k) / 403(b) Rollovers

 Roth IRA’s



Advantage Indexed Annuity



Advantage   Example 

$ 350,000   401(k) rollover*:

 Commission: 6.25%

 $ 350,000 X 6.25 %  =  $ 21,875 Commission

*10 Year issue age 18-75



Medicare Advantage Affordable Care Act (ACA)

Preferred Carriers

Annuities



Licensing



Certification - ACA

Plan year 2026 Marketplace registration and training for 
agents and brokers is now available on the Centers for 
Medicare & Medicaid Services (CMS) Enterprise Portal!

https://portal.cms.gov/wps/portal/unauthportal/home/
https://portal.cms.gov/wps/portal/unauthportal/home/


Certification – Medicare Advantage



The Vision

The Complete Advisor Program



Three engagement formats

1. Full engagement – You getting 
licensed.

2. Partial engagement – We place 
an insurance agent at your 
office.

3. Referral fee – We process the 
client, and you get referral fee.



Time Horizon



Activity Events

1. Short Term – Immediately - Annuities, T65 M.A.  

2. Intermediate Term – This AEP (November AEP)

3. Long Term –  All Products



The American Institute of Digital Marketing, Inc.



The American Institute of Digital Marketing, Inc.

o Display Ads
o Referring Links
o Offline Marketing
o Video/ Television
o Social Media
o E-mail
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Personalized Landing Page



Landing Page Components

Teleconference Channel

Digital Appointment Calendar

EDE HealthSherpa enrollment platform

Medicare Self Enrollment PURL

Term Insurance self purchase link

Dental and Visions self purchase link

Last Will & Testament purchase link

Medicare Advantage lead generation tool
Your domain 



Production Room 



Green Screen Capability

Before After



Podcast Studio



Conference Room



Conference Room



The American Institute of Financial Education (AINFE) provides free C.E. courses to agents and financial 
literacy courses to clients. 

The American Institute of Financial Education, Inc.



AINFE C.E. Course Offerings



The American Institute of Financial Education, Inc

AINFE provides free financial 
literacy seminars for clients. You 

can offer your clients to participate 
at no cost to them on any one of 

our workshops.  



Premier’s Lead Programs

1. Vendor List
2. Prospect List
3. Bring Your Team Program
4. November List
5. Premier Nexustie Program
6. Premier VA Bundle (PVAB)
7. Grassroots Outreach Accelerator

REV 03.06.2026



Grassroots Kiosk



Unlock Growth Opportunities



Questions? 

Contact our team
 
www.Prinsuco.com

    (832) 850 6873

http://www.prinsuco.com/


Thank You
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